
	
  

	
  

Training Programme  
1. Acquiring More Subscribers 

Morning: 

Setting Objectives 

Understanding your Market 

Why subscribers subscribe 

Campaign Planning 

Cost per Order 

 

Afternoon: 

Life Time Value 

Role of Creative 

Acquisition Media 

Acquisition Offers 

Testing 

Summary 

	
  

	
  	
  

	
  


